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Introduction 

Statement and Significance of the Problem 

 Master Plan under the National Strategy on Tourism Issues , the importance of 

maintaining a global tourism destination is therefore paramount. Which must develop the 

entire tourism system focus on quality tourists  and create a variety of tourism . And focusing 

on developing tourism in potential areas but still maintains the country's distinctive points of 

customs, traditions, culture, and Thai identity. As well as giving value to the environment, the 

goal of tourism development in the next 20 years in the early stages focuses on generating 

income from tourism continuously. Laying a foundation for tourism that focuses on 

international standards and quality, the most important thing is to build confidence in the 

safety of tourists. enforcing the law to ensure safety and not allowing tourists to be taken 

advantage of then distributing tourism both in terms of area and income to the community as 

well as giving importance to sustainable tourism development. Aim for the ultimate goal of 

tourism as a tool to reduce inequality in Thai society. (master plan under National Strategy 

Tourism 2018 - 2037 , 2022).  However, Thailand realizes the importance of tourism as a 

main mechanism to help drive the country's economy. In 2017, Thai tourism generated 

revenues of over 2.75 trillion baht and has the potential to compete in tourism ( Travel & 

Tourism Competitiveness Index) ranked 34th out of 136 countries, showing that Thailand's 

past tourism development guidelines can effectively increase the capacity of the Thai tourism 

industry. However, the tourism industry is constantly changing according to global conditions 

and consumer behavior.  Thailand's tourism industry has to adapt to the changing global 

trends. and develop plans in line with market demands to maintain and develop the country's 

tourism capacity (20-year national strategy , 2022) 

 Throughout the past period, Thailand's tourism sector has continued to expand. both in 

terms of the number of tourists tourism income. Popularity ranking and economic value from 

tourism-related businesses Thailand has many strengths. For example, the location is the 

center of Southeast Asia. Diversity of natural resources, arts and culture, traditions that are 

unique to Thai people. The readiness of road, rail, water and air infrastructure, as well as 

opportunities from the expansion of the global tourism market and the low-cost airline 

business, communication technology that can reach customers easily and quickly. However, 

in the future, the tourism industry will have more intense competition. Since many countries 

will use tourism as an important strategy to generate income for the country, especially in the 

ASEAN countries, Thailand must develop its competitiveness and create a variety of tourist 

attractions in line with the needs of the country. Tourists include cultural tourism. business 

travel health tourism water tourism and tourism connecting the regions. If Thailand has a 

clear direction for tourism development It is in line with the situation and context that affects 

the tourism industry. Thai tourism will be a tool for generating and distributing income and 

enhancing the country's competitiveness. (National Tourism Development Plan 2012 - 2016 , 

2022) 

 For the above reasons, the researcher therefore aims to research the areas of integrated 

alternative tourism for the sustainability of Chiang Mai. Because of government policy on 

tourism in Chiang Mai Province In terms of government policies that will help drive tourism 
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in Chiang Mai Can be divided into 2 parts, the first is the policy from the province and local. 

Both the public and private sectors have always worked together to push and promote tourism 

in the province, including the TAT Chiang Mai office. has played a part in helping to 

publicize And has always been organizing the promotion of tourism in Chiang Mai. Which in 

the near future, Chiang Mai is going to have a big festival, Yi Peng Festival. with the Chiang 

Mai Provincial Administrative Organization presided over the event and Chiang Mai city 

decorations, such as Tha Phae Gate, etc., organized by the Chiang Mai Municipality. and 

another part is Policies from the central government sector We travel together project It is a 

project that entrepreneurs pay more attention and join. But still there is a problem with the 

registration of the operator. Which relevant government agencies have already helped and 

encouraged entrepreneurs who want to participate, so this research is to continue to create 

new knowledge for the locality. 

 

Research Question 

 1.2.1 What is the condition of the problem, an integrated alternative tourism model for 

sustainability in Chiang Mai? 

 1.2.2 New Alternative Tourism Behavior What is Chiang Mai Province like? 

 1.2.3 What are the consumer behavioral approaches towards integrated alternative 

tourism for sustainability in Chiang Mai? 

 

Research Objective 

 1. To study the problem of integrated alternative tourism for sustainability in Chiang 

Mai. 

 2. To study and analyze integrated alternative tourism for the sustainability of Chiang 

Mai. 

 3. To propose guidelines and create a new form and body of knowledge in integrated 

alternative tourism for the sustainability of Chiang Mai. 

 

Research Hypothesis 

 1.4.1 Individual factors affecting the level of participation affecting the integrated 

alternative tourism for sustainability in Chiang Mai differently 

 1.4.2 Tourism Behavior of tourists and characteristics of tourist attractions  affects 

integrated alternative tourism for the sustainability of Chiang Mai. 

 

Scope of the Study 

 1.5.1 scope of population .The target groups used in the research were divided into 2 

groups: 

 1) 30 tourism entrepreneurs using in-depth interviews and questionnaires . 

 2) The number of tourists traveling to Chiang Mai aged 18 and over according to the 

population census. There are 9,364 people in Chiang Mai Province (Office of Registration 

Administration, Department of Provincial Administration, Ministry of Interior, data as  of 

September 16, 2022). district The researcher defined a sample of 400 people. 

 1.5.2 Scope of content 

 1) Personal factors such as gender, age, status and education 

 2) Social and economic factors: occupation, monthly income family roles role in 

tourism and membership in social groups 

 3) Tourism environmental factors, namely perceptions of tourism news tourism culture 

tourism environment and tourism development 

 4) Participation of entrepreneurs or communities 
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 1.5.3 Time scope Schedule for data collection and synthesis analysis during January - 

September 2023 

 

Significance of the study 

 1.6.1 Aware of the problem of integrated alternative tourism for the sustainability of 

Chiang Mai. 

 1.6.2 Aware of the results of an integrated alternative tourism analysis for the 

sustainability of Chiang Mai. 

 1.6.3 Get feedback Guidelines and creation of new forms and knowledge of integrated 

alternative tourism for the sustainability of Chiang Mai. 

 1.6.4 Continue to bring the work published in other journals. 

 

Definition of term 

 1.7.1 Alternative tourism refers to a form of tourism that is different from mainstream 

tourism or mass tourism. Fundamentally, mass tourism values standardization. of travel 

services Focusing on responding to a large number of tourists and focusing on economies of 

scale of management But alternative tourism emphasizes individuality. specificity and access 

to the value and beauty of natural resources, culture and locality of Chiang Mai. 

 1.7.2 Sustainability means tourism that meets the needs of tourists and attraction 

owners. with an emphasis on natural resource management to be able to maintain the stability 

of the ecosystem As well as the culture and way of life of the community for both present and 

future benefits, with 5 principles: conservation of tourism resources. planning and 

management in tourism development, preserving the quality of the environment in tourist 

destinations Maintaining the level of satisfaction of tourists and managing the benefits arising 

from tourism are distributed in all sectors. of Chiang Mai 

 1.7.3 Chiang Mai means the province where the researcher has conducted the research. 

Which Chiang Mai is a province in the north of Thailand. It covers an area of approximately 

20,107 square kilometers. Which is the second largest in the country with a population of 

approximately 1.76 million people, the fifth largest in the country Chiang Mai is 

administratively divided into 25 districts, with the city of Chiang Mai as the center of the 

province. 

 1.7.4 Integration means the harmonization of alternative tourism. consistent with the 

plan, process, information, resource allocation Operations, Results, and Analysis to support 

the important goals of the organization effective integration More than just alignment And 

this can be achieved only when the actions of each component within the performance 

management system are fully integrated into one. 

 

Theoretical concepts used in research studies 

 1. The 13th National Economic and Social Development Plan (2023-2027) 

 2. National Tourism Development Plan No. 3 (2023 - 2027) 

 3. Human Resource Development Theory 

 4. The concept of management theory 

 5. Concepts and theories about tourism development 

 6. Concepts and theories about development management 

 7. Concepts and Theories about Sustainability 

 8. Concept of demographics 

 9. Integration Theory 

 10. Related Research 

 11. Conceptual Framework 
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Conceptual Framework 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 
 
 

 

 
 
 

 

 

 

Bibliography 

 

Western Australia Tourism. (2008). Tourism and tourist hospitality. Bangkok : Thai Union 

Graphic 

Chavanee Pongsapich and others. (2008). Culture, Religion and Ethnology: An 

Anthropological Analysis of Thai Society. Bangkok: Chulalongkorn University. 

Chakrit Chuaybamrung. (2011) . The role of local government organizations in sustainable 

tourism development. Case study: Khao Kob Subdistrict Administrative Organization, 

Huai Yod District, Trang Province. College of Local Administration . Khon Kaen 

University , Khon Kaen. 

Thitisak Vejkama. (2014). Creative tourism for preparing Thai tourism. Journal of Thai 

Hospitality and Tourism. 9 (1), 64-77. 

Daruwan Wongnikom and Somsak Bunsathorn. (2012). Integrated teaching and learning 

management according to the philosophy of sufficiency economy. Fang Vocational 

College Under the Office of the Vocational Education Commission . Master of 

Education Research Department of Educational Administration , Fang Vocational 

College. 

Therdchai Chuaybamrung. (2009 ). Project Set, National Agenda for Development and 

Management Tourism for Sustainable Economic and Social Development 2009. 

Tourism Development Research Institute: Bangkok: Thammasak Rojanasoonthorn 

Publishing House . 

tourism type 
ecotourism 
cultural tourism 
Agritourism 
concept of ecotourism 
health tourism 

integration of tourism management 
 
government agency 
tour operator 
private sector 
public sector 

the potential of a tourist attraction 
1. Access to tourist attractions 
2. Tourism activities 
3. Accommodation for tourists 
4. All miscellaneous services available 
to tourists. 
5. Places of interest are important 
elements 
Robert Cleverdon, Angela Kalisch. 
(2017). 

Integrated alternative tourism for the 
sustainability of 

Chiang Mai Province 

tourist elements 

demographic characteristics 

tourist behavior 



©ICBTS Copyright by Author(s)    |The 2023 International Academic Multidisciplines Research Conference in Oxford    124 

 

Nisa Chatchakul . (2007). Tourism industry. Bangkok: Chulalongkorn University Press. 

Boonlert Jittangwattana (1999) . Sustainable tourism development. Chiang Mai: Faculty of 

Humanities Chiang Mai University. 

Boonlert Jittangwattana (2005) . Sustainable tourism development. Bangkok: Design 

Publishing 

Parichat Sriharan , Pornpimol Khaphet. (2018 ). Community-Based Tourism: A New 

Alternative to Sustainability. Journal of Dusit Thani College. 12 (3), 118-132. 

National Tourism Development Plan 2012 - 2016 , (2022 ). Environmental Factor Analysis of Thai 

Tour i sm Indus t ry  . Accessed  on  November  25 ,  2022 .  Re t r i eved  f rom 

http://www.attm.biz/news/326634/179071_1349423720 . 

master plan under the national strategy Tourism 2018 – 2037 , ( 2022 ). (Online). Available 

from : http://nscr.nesdb.go.th/wp-content/uploads/ 2019 / 04 / 05 .pdf 

Payom Dhamabutr. (2006). Teaching documents on the principles of tourism for 

environmental conservation. Bangkok: Tourism Development Institute for 

Environmental Conservation, Srinakharinwirot University. 

Phonthip Nakin. (2013) . Ecological Justice: A Case Study of Tha Sala. Bangkok: Tha Sala 

Community and Sustainable Development . Political Economy Study Center , 

Development Policy Study Center Faculty of Economics Biological Foundation of 

Chulalongkorn University and the Office of the National Health Commission 

(National Health Commission). 

Pattarat Maneewan. (2011) . Planning and developing the tourism market. 4th edition . 

Bangkok: Kasetsart University Press. 

Paimanee Kaewsanga , Nisachon Chamnongsri. (2012). Creative Tourism : New Alternatives 

for Thai Tourism. Suranaree Journal. 6 (1), 91-109. 

The 20-Year National Strategy ,  (2022).  Accessed on November 25, 2022. 

Retrieved from http://  

www.thaigov.go.th/uploads/document/ 66 / 2017 / 01 /pdf/ 20 year-may 59 .pdf. 

Ratchamongkol Thonglor et al. (2019). Social Participation Innovation for Sustainable 

Tourism Development: A Case Study of Ban Tham Sua Community. Kaeng Krachan 

District Phetchaburi Province Silpakorn University Journal , 12 (3), 157-182. 

Ratthakorn Sangchot. (2011) . Public Participation in Sustainable Tourism Management. Pai 

Municipality Mae Hong Son Province Master's Degree Research Chiang Mai 

University. 

Wasan Chanprasit (2019). Activity Tourism: A New Alternative for Sustainable Tourism. 

journal 

Warunee Kongmanklang. (2010). What is integrated teaching ?. Accessed on November 25 , 

2022. Retrieved from https://www.gotoknow.org/posts/400257 . 

Siriphat Jetsadawirot (2006). Integrated teaching and learning management. Bangkok: 

Bookpoint. 

Susaraporn Tanglam , Ariya Pongpanich. (2021). Factors affecting travel selection in 

Thailand as a new normal. Interdisciplinary Journal of Humanities and Social 

Sciences. 4 (1), 12-24. 

Somchat Yu-on . (2009). Ecotourism and Planning. Nakhon Pathom : Department of 

Geography Faculty of Arts Silpakorn University 

Tourism Development Office . (2003). The meaning of tourism. Retrieved on November 25 , 

2022 from https://tourismatbuu.wordpress.com. 

Office of Registration Administration, Department of Provincial Administration, Ministry of 

Interior , (2022). Number of population and houses. Classified by district and sub-

district, Chiang Mai Province . Accessed on November 25, 2022. Retrieved from 

http://service.nso.go.th/nso/nsopublish/districtList/S010107/th/29.htm. 



©ICBTS Copyright by Author(s)    |The 2023 International Academic Multidisciplines Research Conference in Oxford    125 

 

Suchart Chuchart. (2010) . Royal Project for the People . Chiang Mai Rajabhat University 

Wanida printing. 

Supaporn Khampeera , 2011) . Study on the development of conservation tourism and peace 

village ruins, Khun Khuan Sub-district Administrative Organization, Pong District, 

Phayao Province, 2008 . Master's degree research. Chiang Rai University 

Supaporn Harnthong. (2000) . Potential of Tourism Management in Phatthalung Province . 

Master of Arts Research. Social Development Branch National Institute of 

Development Administration. 

Usanee Sriphum . (2001). Opinions of tourists on excursions in the area of Sattahip Naval 

Base. market research graduate school Kasetsart University. 

Cronbach, LJ (1951). Coefficient alpha and the internal structure of tests. Psychometrika, 16 

(3), 297-334. 

Eber. (1993). Brundtland report. London Pergamene presses ltd. 

Goeldner, C., & Ritchie, J.R.B. (2006). Tourism: principles, practices, philosophies (10th ed.). 

Hoboken: Wiley. 

Izzul Fatchu Reza. (2018). Integrated Tourism as a Way to Gain More Tourists to Indonesia. 

Advances in Social Science, Education and Humanities Research. 265 (21), 100-108. 

Krit Kottasombat, 2010).  Assessing Ecotourism Potential: A Case Study of Ecotourism Sites 

Travel in the Sam Phan Bok area. Pho Sai District Ubon Ratchathani Province Master's 

thesis, Ubon Ratchathani Rajabhat University. 

Nistoreanu Puiu, Tănase Mihai Ovidiu. (2020). The Relationship Between the Integrated 

Tourism Development of a Region and The Respective Local Communities of 

Romania. A Moral Approach. World Organization for Tourism, Santiago, Chile. 

Patchareerat Hanchai.  ( 2 0 0 9 )  . The condition of internal supervision of Mae Na Wang 

Educational Quality Development Center, Mae Ai District, Chiang Mai Province. 

independent research Chiang Mai University: Chiang Mai University. 

Pike Steven. (2008). Destination Marketing: an integrated marketing communication approach. 

Butterworth-Heinemann, Burlington, MA 

Powell, R. R. (1997). User studies In John Feather & Paul Sturges In. International 

Encyclopedia of Information and Library Science. (pp. 455-457). London: Routledge. 

Robert Cleverdon, Angela Kalisch. (2017). Fair Trade in Tourism. International Journal of 

Tourism Research Int. J. Tourism Res. 2 (41), 171-187. 

Sergiu Jecan, Man Ionut. (2020). Integrated Tourism Management. Universal Access in 

Human-Computer Interaction, Springer. 87(23), 507-526. 

Siwasak Pansukkum, Ramnarong Nilgumhaeng, Wankasem Sattayanuchit. (2020). The 

Relationship Between Cultural Tourism Sites Information and The Young Tourists' 

Intention to Visit in Southern United States. The 5th TICC International Conference 

2020 in Multidisciplinary Research Towards a Sustainable Society November 26th – 

27th, 2020, Khon Kaen, Thailand 

Sven A. Haugland. (2017). Development Of Tourism Destinations an Integrated Multilevel 

Perspective. Annals of Tourism Research, 38 (1), 268–290. 

Swarbrooke . (1998) . Sustainable Tourism Management. New York: CABI, 

Tourism Canada. (1990). An Action Strategy for Sustainable Tourism Development: Globe'90. 

Ottawa: Tourism Canada. 

Turner, Ronna C. and Carlson, Laurie. (2003). Indexes of Item-Objective Congruence for 

Multidimensional Items. International Journal of Testing Volume 3 Number 2 

UNWTO. (1997). Tourism 2020 Vision. Madrid: UNWTO. 


